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Brainstorming brand ideas is an essential step to developing a unique brand that truly reflects your business. If possible, bring in others to help — whether that's your business partner, your spouse or your employees, if you have them. The more people put their heads together, the more and better ideas you can generate. 

Brainstorming is emotional, not rational. While you should have information from your market research in mind while brainstorming, it's important to be creative. Free associate and don’t be shy about putting down any ideas that pop into your mind. Remember, when brainstorming, there are no wrong answers.

Use this fillable worksheet to record your ideas by typing next to the bullets below:

	What does your company do? Can you condense this into just a few bullet points or sentences?

	



	Why does your company do what it does? This question will help you uncover the passion behind your business.

	



	What industry are you in? Go beyond the obvious. For example, if you own an ecommerce website catering to moms, your industry could be convenience or children as well 
as ecommerce.

	



	What's your unique selling proposition (USP)? What does your business do differently than the competition — what do you offer that no one else does? 

	



	How would you describe your target customers? What are their interests, passions, 
needs, personalities? 

	



	How would you describe your product or service? 

	



	What are the features (attributes) of your product or service?

	



	What are the benefits of your product or service? (What needs does it fulfill for your customers?) 

	



	What is the "personality" of your business? 

	



	If your brand were a person, who would it be? This could be a type of person, or a famous celebrity. 
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